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Welcome to Oakland – a city of big ideas,
bright people, and bold businesses

O

akland is a city on the rise. Our city is a great place to do business,
especially for companies interested in making things happen in
the green economy. This is where the action is, with more than
250 businesses that offer green products and services or have earned recognition for cutting edge environmental performance.
Surrounded by major colleges and universities, research labs, thought
leading community based organizations, start-ups and capital providers,
Oakland is a city of innovators, with endless partnership opportunities.
Companies leading the way in energy efficiency and green building issues
are located up and down Broadway’s “Negawatt Alley”. Waste reduction,
reuse and recycling activities support green manufacturing ventures, and
also enjoy close proximity to the Port of Oakland, the nation’s fifth largest
port.
Our companies love Oakland because their employees love Oakland.
This is a city filled with great green work spaces that are easy to get to and
surrounded by dynamic neighborhoods offering a great variety of housing
options. Downtown employees enjoy convenient access to all five BART
lines, the ferry from San Francisco, the Amtrak train from San Jose or
Sacramento, miles of bicycle lanes and the Free B downtown shuttle. In
fact, over the last year Forbes magazine named Oakland the 5th coolest
city in the nation and The New York Times ranked Oakland fifth in its list
of places to visit in 2012 – in the world!
I spent twelve years working in San Jose, the Capitol of Silicon Valley,
before returning to where I began my career in public service – Oakland.
Fred Blackwell, the other senior member of my team who will most directly oversee Economic Development going forward, spent the last several
years working in San Francisco before returning home last October to join
the new leadership team with a vision of a brighter economic future for all
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members of our community.
We are changing the way the City does business, rethinking City government to become more efficient, responsive, and better oriented to meet
the needs of businesses and the community, with long-term budgeting
to ensure longevity in quality of life. We’re breaking through barriers to
move major transit-oriented development projects forward in neighborhoods throughout the city, including around the MacArthur, Coliseum
and West Oakland BART stations, and bringing hundreds of new businesses into the downtown core.
We are confident that the changes the City is making will sustain
Oakland’s momentum as the destination for green and cleantech businesses, and all those looking for a more Sustainable environment in
which to do their world-changing work. If you have a chance, ask folks
at companies like Sungevity, BrightSource Energy, Lucid, Integral Group,
Renewable Funding, Ecologic Brands, or BuildItGreen why they’ve chosen
to be in Oakland.
If you’re here already, you understand why Oakland is a great place to
be. If you’re not, let’s talk.
You can reach my team at www.business2oakland.com.
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Sungevity Leads Growing Green Business Sector
New office anchors rejuvenated Jack London Square
By Steve Lautze

S

Wyatt Roy, Sungevity

ungevity, the country’s fastest growing residential solar
company, expects to once again double its revenue this
year, as it did in 2011. The company arrived in Oakland
with 55 employees in March 2010. Last year, showing confidence
in its business model — and in Oakland as a place to grow a business — Sungevity signed the largest local office lease of 2011,
more than doubling its space to just under 70,000 square feet.
With a local workforce that topped 200 in 2011 and is still growing, Sungevity now serves as an economic anchor of the resurgent
Jack London Square neighborhood.
The company’s unique approach to selling solar electric systems is based on completing over 90 percent of the sale online.
Using proprietary manipulation of Google Earth aerial photos
along with climate and geographical data, Sungevity employees
working in Oakland are able to design and estimate the cost of
solar systems for customers in California and seven other states.
Sungevity targets states based on a combination of demographics, solar incentives, and conventional electricity rates. This
approach has helped the company keep costs low and resulted
in the installation of over 3,000 residential solar electric systems nationwide in just over three years.
Amplifying the effectiveness of this online sales model is
the company’s financial wherewithal to offer a solar lease to
its customers, instead of requiring a large upfront payment.
By leasing the system over a 20-year term, Sungevity customers pay a monthly lease amount that is less than their typical
electric utility bill. This allows them to pay off the system over
time while pocketing net savings every month. Presuming that
conventional electricity rates will increase over time, this benefit will only grow.

Getting to Work on BART and the Free B
Oakland’s central location and superb accessibility via
BART gives the city’s companies a leg up when it comes to
recruiting employees from around the Bay Area. In a true case
of a green company walking its talk, four of five workers at
Sungevity use non-automotive transport to get to work. Many
of them take BART and the Free B Shuttle that links Jack
London Square with the 12th Street BART Station, as well as
Uptown and other destinations along Broadway all the way up
to Grand Avenue.
Other low-impact commutes employed by Sungevity’s growing workforce include Amtrak (from San Jose or Sacramento),
the San Francisco Bay Ferry, bicycle, and good old-fashioned
shoe leather from the variety of housing options within walking distance. But the award for the most unique commute
goes to CEO Andrew Birch, who sometimes kayaks across the
estuary from his home in Alameda to Sungevity’s waterfront
headquarters.

Using the Power of the Internet to Deliver
Decentralized Power and Prosperity
Sungevity’s goal, according to company Founder and
President Danny Kennedy, is to use the power and speed of the
Internet to deliver solutions commensurate with the urgency of
the climate change problem our society faces. The company’s

Left: The Sungevity
truck in New York.
Sungevity employees
dispense free ice
cream and invite
potential customers
to use solar-powered
onboard computers to
start an online quote
for solar panels on
their homes.
Mat McDermott

Necessity Becomes the Mother of Invention
For fast-growing companies like Sungevity, flexibility and
creativity are key. Both were critical to the company’s rapid
expansion in mid-2011. Though all solar companies make hay
during the summer season, Sungevity’s steep growth presented
a major challenge. They were hiring staff as fast as they could,
but running out of places to put them at the company’s flagship location at 66 Franklin Street.
By August, they had signed a lease for a full floor of new
space at 55 Harrison, a LEED Silver certified building located
next door. But they had a problem: that raw space wouldn’t be
built out until early 2012.
The solution, with the help of expedited permitting assistance from the City of Oakland and the blessing of the building’s landlord, was to activate the empty Barnes and Noble
bookstore space in Jack London Square on an interim basis. In
relatively short order, electrical upgrades were accomplished
that allowed approximately 100 members of the company’s
computer-driven sales force to set up shop and continue delivering “sunshine online.”

Top: Ninety percent
of Sungevity’s sales
and customer care
activities are carried
out on the Internet.

disruptive model is patterned after such viral success stories as
Amazon and Netflix. As with those companies, Sungevity uses
the Internet to increase customer choice, communication, and
satisfaction, while also increasing access to affordable, renewable electricity.
“Like Amazon, Netflix and other innovative, customeroriented companies, we have made our product easy and
accessible by leveraging the power of the Internet,” said Danny
Kennedy.
Sungevity’s ingenuity in using the web to handle sales, permitting, and customer care has dramatically increased the
efficiency with which the company can identify and serve customers. These solar sales are creating jobs not only in Oakland,
but everywhere the company does business. Because Sungevity
contracts out installation of residential solar jobs outside of
the East Bay, this sustains the equivalent of another 200 fulltime equivalent jobs across the country, on top of the 225 or so
workers on their payroll in Oakland.

National and Global Reach, But Rooted in Oakland
Sungevity rode the innovation of its online sales model to
serve most of California by early 2009, and by the next year
had expanded into Arizona and Colorado. By mid-2011, the
company was ready to take the leap into the Northeast, selling
sunshine online from coast to coast.
Part of Sungevity’s nationwide expansion strategy was a new
partnership with Lowe’s, a warehouse building materials chain
that is now fairly well known out west, but with a majority of
stores in the eastern U.S. Partnering with this bricks-and-mortar home improvement retailer allowed Sungevity to place specialized computer terminals in all Lowe’s stores in states where
Sungevity operates, including California. This strategy generates sales leads from Lowe’s customers, gives the chain some
solar cachet, and accelerates the pace of solar energy adoption.
In tandem with the Lowe’s co-branding, Sungevity’s eastern
Continued on next page
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Mateo Williford, Sungevity

expansion has also employed a Ben and Jerry’sstyle grassroots marketing campaign to grab
attention in major cities. From a bright orange,
biodiesel-powered cargo van, Sungevity workers
dispense free ice cream and invite potential customers to use solar-powered onboard computers
to start an online quote for solar panels on their
homes.
And most recently, in November 2011,
Sungevity announced a partnership with the
Dutch solar firm, Zonline, to use its online sales
model to design and sell systems to customers in
the Netherlands. Holland is a strategic market
because its population has high ecological literacy and the second highest electricity rates in
Europe. This venture makes Sungevity the first
U.S. residential solar company to expand internationally and demonstrates the global reach of
the company’s web-based business model.
Despite the company’s growing national
and global reach, Sungevity is firmly rooted
in the Oakland community. Nearly a quarter
of Sungevity’s workforce resides in Oakland,
including Kennedy, who commutes on his bicycle from the City’s Temescal district.
And even though Sungevity is less than four
years old, the company is already incubating
other local solar firms, including Solar Mosaic,
which orchestrates “crowd funding” of solar
power for community-based organizations (see
sidebar), and others fledgling firms that share
Sungevity’s mission of easier access to electricity from the sun.
Kennedy says that such co-venturing for
innovation is hard–wired in Sungevity’s organizational culture and approach to problem
solving. He expects several other firms seeking
to optimize the marriage of computer software

The Sungevity team: The company has local
workforce of more than 200 and is still growing.

and solar electric technology to take up residence at Sungevity’s new 55 Harrison Street
location or nearby.

Sungevity Identifies with Oakland
Sungevity’s pioneering spirit and its growing list of partners, along with more than
250 other green and clean tech companies
already thriving in Oakland, give weight to
the city’s emerging reputation as a nexus of
the new green economy.

Kennedy was recently a featured speaker at
the annual Oakland Structures “power breakfast,” where he linked Sungevity’s identity
with Oakland.
“Like our company, Oakland is filled with
passionate and diverse individuals who revel
in the various treasures here, yet also share
somewhat of a spirit of the underdog of our
hometown,” Kennedy said. “In our case, we are
the underdog to what we commonly refer to as
‘King CONG,’ with CONG standing for Coal,

Oil, Nukes, and Gas. Oakland may be thought
of as an underdog, but we and our employees
know that it is the sunny side of the Bay; fun,
interesting, affordable, and it has a real texture
in many wonderful ways.”
– Steve Lautze works on Green Business
Development in the Of f ice of Economic
Development. He can be reached at slautze@
oaklandnet.com or 510-238-4973; more info at
www.Business2Oakland.com

Solar Mosaic engages community in “rooftop revolution”
“Solar Mosaic shares
Sungevity’s passion for
making solar energy
accessible to more people
everywhere.”

By Steve Lautze

F

Danny Kennedy,
President, Sungevity

solar mosaic

ounded in 2011, Solar Mosaic is a startup company that combines the use of
community organizing, specialized
computer software, and “crowd financing”
concepts to deliver solar electric savings to
community-based organizations. Convinced
by Sungevity President Danny Kennedy to
launch their dynamic model here in Oakland,
Solar Mosaic has fully funded the installation
of three solar electric systems in Oakland.
Just as individual tiles make up a complete mosaic, the company’s model encourages individuals in the community to purchase solar PV “tiles”, each representing
twenty percent of the cost of a solar panel.
By engaging individuals to provide upfront
funding for solar tiles, Solar Mosaic assembles a “crowd” of funders who ultimately
pay the full initial cost of the system. The
result is that a worthy organization gets
clean power and monthly savings to invest
in its mission, and grassroots funders get
a slow but steady payback on their investment, as well as the satisfaction of helping a
vital community organization.
Danny Kennedy hopes that Sungevity’s
incubation of Solar Mosaic is just a beginning. “Solar Mosaic shares Sungevity’s passion for making solar energy accessible to
more people everywhere, and using the
internet to accelerate this change. We look
forward to partnering with Solar Mosaic
and similar emerging companies in the
future.”
Solar Mosaic engaged with Ella Baker
Center to launch their crowd-funded solar
for community-based organizations in

Nikki Henderson, Executive Director of People’s Grocery, in front of the 8.6kW community solar
project that is expected to save her organization more than $30,000 over its 20-year lease.

Oakland. Ella Baker Center helps to locate
worthy sites for Solar Mosaic projects with
a proven, sustainable commitment to social
and economic needs, as well as a practical
case to maximize the benefits of solar energy. Ella Baker Center also helps to connect
entry level solar trainees from the Oakland

community with Solar Mosaic installations
at non-profits, schools, and other community-based organizations.
In less than a year, Solar Mosaic has organized and completed three major solar electricity projects in Oakland, including the
Asian Cultural Center, the People’s Grocery

(see photo), and the St. Vincent de Paul soup
kitchen and culinary training complex.
“We had been seeking an economical way
to go solar for years, and Solar Mosaic provided the solution,” said St. Vincent de Paul
Executive Director Philip Arca. “This innovative partnership has allowed us to install
a 25 kW solar array on the roof of our downtown food services complex, which should
help us to save significantly on our energy
bills, and plow those savings into programs
serving neighbors in need.”
At the end of the day, both Sungevity and
Solar Mosaic are harnessing the power of
the internet to cut greenhouse gases and
make the “rooftop revolution” a reality for
homeowners and community-based organizations. Sungevity is using these tools to
reach across the country and onto a different continent, while Solar Mosaic is hastening positive changes right here in our own
backyard. All of this is more proof that good
things are happening in Oakland’s growing
green economy.
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Oakland Shines is a Glowing Success
ARRA funds saving money and energy for Oakland businesses of all sizes
By Jennifer Roberts

C

arly Perez’s building engineer is getting a
lot less exercise than he used to.
Perez manages the historic Art Deco
building at 2201 Broadway, in Oakland’s Uptown
Arts and Entertainment District. In the past,
when tenants would call down to the engineer’s
office with a complaint that their space was too
warm or too cool or drafty, he would set out on
foot to investigate. Now, with new wireless heating, ventilation and air conditioning (HVAC)
controls installed throughout the building, he can
sit at his desk and pinpoint comfort problems by
studying data streaming into an energy management program on his computer.
The wireless HVAC controls system “is saving
hours out of his day,” said Perez, operations manager with Cushman & Wakefield, which handles
facilities management for the 200,000-squarefoot building. “It’s a beautiful thing,” she said. “It
feels like we have a new brain.”
This advanced technology was installed with
technical assistance and financial incentives
offered through the Oakland Shines program, a
partnership of the City of Oakland, PG&E and
Quantum Energy Services & Technologies, Inc.
(QuEST), an energy efficiency services company.
These technologies aren’t just saving operations
and maintenance time. They are also expected
to save considerable energy and money. The
wireless controls, as well as lighting upgrades
in the lobbies, hallways and stairwells, should
slash 2201 Broadway’s energy bill by as much
as $40,000 annually, said Brendan HavenarDaughton, program manager with QuEST.
Over the past 18 months, funded by a $5
million federal stimulus grant administered by
the California Energy Commission, Oakland
Shines offered free start-to-finish technical assistance and cash rebates to help businesses defray the cost of installing advanced
energy efficiency technologies. Representatives
from PG&E, the City of Oakland, QuEST and
other local energy efficiency service providers
teamed up to walk door to door, saturating a
120-block area of downtown Oakland with
information about the program.
They offered free energy audits and a concierge service to help business owners navigate a menu of options for energy efficiency
improvements and financial incentives. While
PG&E took the lead on contacting larger
accounts, “Oakland Shines did an incredible
amount of canvassing of small businesses,” said
Carmel Miller, a PG&E account manager for
the 2201 Broadway building and other businesses in the area.
“We contacted almost 100 percent of the
businesses in downtown Oakland,” said QuEST
CEO Derek Rebello. The program resulted in
energy efficiency improvements across the
spectrum of facilities, from the 480-room
Oakland Marriott City Center to parking garages to mom-and-pop grocery stores.

Green in more ways than one
At 2201 Broadway, Oakland Shines and
PG&E paid $122,000, covering 58 percent of
the cost for the wireless HVAC controls system
and lighting upgrades. The owners met the
remaining costs with a zero-interest loan from
PG&E’s on-bill financing program.
Constructed in 1931, the eight-story building served for decades as Breuner’s corporate
headquarters and flagship home furnishings
store. The building, notable for its pale green
terracotta-clad façade, was converted into offic-

From left, Christopher Curtis of Metrovation, Carly Perez of Cushman & Wakefield, Carmel Miller of PG&E, and Brendan Havenar-Daughton of QuEST

es in 1979. An eye-catching bas-relief sculpture
above the Broadway entrance depicts two shirtless, muscle-bound carpenters handcrafting a
throne-like chair.
The building’s backside also gets its share
of attention. On the first Friday night of every
month, as part of the Oakland Art Murmur
street scene, the plain rear façade — dubbed
the Great Wall of Oakland — serves as a 100 by
100-foot projection surface for video and film
art from around the world.
Christopher Curtis of Metrovation, the real

estate development company that acquired the
building in 2006, has good reason to be proud
of the building’s architectural heritage and its
place in Oakland’s lively arts scene. But he
seems equally jazzed by what’s going on behind
the walls of the 81-year-old building.
“From a building owner’s standpoint, particularly with Class B buildings, putting these
energy efficiency systems in takes a lot of capital. It costs a lot of money upfront,” said Curtis.
Thanks to the incentives offered by Oakland
Shines and PG&E, as well as PG&E’s on-bill

financing program, “it was a no-capital-out
deal,” he said. “That’s fantastic.”
Curtis is quick to express his appreciation for
all the parties that came together to make the
facility improvements happen, including PG&E,
QuEST and the City of Oakland. “It allowed
us to become one of the greenest buildings in
town,” he said. “The green cachet attracts tenants, but at a more basic level, it saves on operating expenses.”
Continued on next page

Advanced Energy Efficiency Technologies
Businesses that participated in Oakland Shines are benefiting from the latest
advances in building science. These technologies, which can reduce energy use,
operating costs and maintenance time, and improve comfort and lighting quality,
include:
■■ Wireless HVAC controls. Existing thermostats are replaced with wireless
devices that send data to the building’s energy management system, giving the
building operator extensive diagnostic capabilities to manage energy consumption
and comfort. Wireless controls are well suited to older buildings where it would be
expensive and disruptive to replace existing thermostats with conventional wired
controls systems.
■■ Occupancy-sensing stairwell and garage lighting. State-of-the-art, energysaving light-emitting diode (LED) and fluorescent lights are paired with occupancysensing bi-level controls in intermittently occupied areas where lights are required
to be on 24/7, such as stairwells and parking garages. Lights are set at a low level;
when occupancy sensors detect activity, the light level quickly increases to full
power.
■■ LED downlighting for high ceiling areas. Long-lasting LEDs replace
incandescent and fluorescent bulbs, saving energy, reducing unwanted heat,
improving lighting quality, and reducing the time and cost of bulb replacement in
hard-to-reach locations.
■■ LED lighting for refrigerated cases. Energy-efficient LED lights replace
fluorescent bulbs in refrigerated cases in grocery stores, saving energy and
providing attractive lighting for products. Case lights are set at a low level to save
energy while providing visibility from a distance; when occupancy sensors detect a
person in the vicinity, the case lights instantly switch to full brightness.

Energy-efficient LED lights replace fluorescent bulbs in
refrigerated cases in grocery stores, saving energy and
providing attractive lighting for products.
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Outreach saturates downtown
By the end of spring 2012, Oakland Shines
teams will have blanketed downtown, making
in-person visits to over 1,000 businesses, conducting more than 600 free energy audits, and
facilitating the installation of advanced lighting technologies or wireless HVAC controls in
195 buildings.
At the Downtown Merchant’s Parking
Garage at 1316 Franklin Street, 348 light
fixtures that remain on day and night were
replaced with energy-efficient, bi-level fluorescent lighting. The new fixtures are set at a
low light level to save energy, but when sensors
detect a person or vehicle approaching, the
lights brighten instantly.
“We’re saving money in the bank,” said
Amer Kaddoura, the garage’s operations manager. In fact, Havenar-Daughton, the Oakland
Shines program manager, estimates the garage
will save almost 100,000 kilowatt-hours per
year of electricity, or $14,640.
With Oakland Shines and PG&E picking up
87 percent of the retrofit project’s $276,000
total cost, the garage owners had to foot the
bill for only $35,600.
A few blocks away, at Nature’s Best Foods,
a small natural foods grocery at 1431 Jackson,
the business owners can look forward to saving $125 a month thanks to new LED lighting
installed inside 12 refrigerated cases. The energyefficient LED lights have bi-level controls. They
remain on at a low light level until a shopper
approaches, and then instantly increase to full
power. Oakland Shines and PG&E paid $3,120 of
the project’s costs, with the owner’s share coming to only $460.

Green Building & Energy Efficiency Resources
Help for businesses:
■ Oakland Shines cash incentives have been
distributed, but the website still serves as a
clearinghouse for information on local energy
efficiency resources: www.OaklandShines.com.
■ PG&E offers a wide range of resources
for energy efficiency and renewable energy
improvements, including no-cost energy audits,
rebates, and zero-interest on-bill financing.
Contact your PG&E account manager or visit www.
pge.com/mybusiness/energysavingsrebate.
■ East Bay Energy Watch is a collaboration
between PG&E and local governments, nonprofits
and energy service providers, and has many
programs to help businesses become more energy
efficient: www.eastbayenergywatch.com.
■ City of Oakland’s green building website
lists federal, state and local tax credits,
incentives and rebates for green building: www.
oaklandgreenbuilding.com.
Help for homeowners:
■ Energy Upgrade California offers limited-time
rebates and links to certified contractors for
energy efficiency home improvements:
www.energyupgradeca.com.

Thanks to Oakland Shines, 135 stores in
Oakland now have occupancy-sensing LED
refrigerated case lighting. Besides saving energy, another benefit to the LED lights is that
they make bottles and other products in the
cases sparkle. “Everyone has said the product
looks better,” said Havenar-Daughton.

Next steps for energy savings
Although the Oakland Shines stimulus
dollars have been spent, businesses can still
take advantage of a variety of incentives and
technical assistance programs for building
energy efficiency (see sidebar).
Oakland Shines provided “value even for

“It was a no-capital-out
deal.... The green cachet
attracts tenants, but at a
more basic level, it saves on
operating expenses.”
Christopher Curtis,

Metrovation, owner of historic 2201 Broadway,
which put into place extensive energy-efficiency
upgrades through the Oakland Shines program

the businesses that didn’t go beyond the free
energy audit,” said Rebello, QuEST’s CEO.
An energy audit gives business owners sound
information to help them make decisions
now or in the future about cost-effective
upgrade options. “Making energy efficiency
improvements is a big process. Depending on
where we find someone on the continuum,
they may or may not be ready for the next
step,” he said.
Carly Perez is glad her building’s owners
were ready for that step.
“We were nervous at first that by gaining
this diagnostic capability, we were opening a
Pandora’s box,” she said. Quite the opposite, it
turns out. The new wireless controls system,
she said, “has unraveled so many mysteries
we’ve had since 1931.”
—Jennifer Roberts writes about sustainable
buildings and landscapes. She’s the author of Good
Green Homes and other books on green buildings.
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Oakland Green Business Community Continues
to Show Strength and Diversity
Profiles by Steve Lautze

Oakland’s green business cluster continues to grow in both size and diversity, with over
250 firms offering green products or services in sectors such as renewable energy, energy
efficiency, alternative fuels, green building, recycling, and environmental consulting.
Let’s meet a few unique companies located here in the heart of the East Bay Green Corridor.

Ecologic Brands: Putting the Genius Back in the Bottle

H

Foods, BrightSource Energy, and
ave you ever wished there was
now Ecologic are pushing the envesomething that could replace the
lope in our respective businesses,
ubiquitous plastic bottle, reducand are successfully attracting the
ing plastic litter at the beach and the
talent they need in Oakland. I can
amount of pollution associated with these
see Oakland emerging as an offshoot
petroleum-based materials? Thanks to
of Silicon Valley, but for clean tech,
Ecologic Brands, founded in 2008 and
health and wellness, and sustainheadquartered in downtown Oakland,
ability”.
your wishes may be about to come true.
Ecologic’s innovative packages have
Ecologic’s molded fiber bottles are
been embraced and launched by susmade from 100 percent recycled paper,
tainable products pioneer Seventh
a plentiful, renewable resource. This
Generation for a laundry detersturdy but lightweight paper shell is
gent bottle that is currently sold at
combined with a plastic film pouch and
Whole Foods and other outlets, with
cap. At the end of use by the consumer,
impressive results. The bottle has
the paper shell can be easily separated
garnered prestigious awards includfrom the plastic pouch and cap and then
ing the Sustainable Packaging and
either recycled or composted. According
Best of Show awards at the Institute
to Ecologic, its containers use up to 70
Ecologic’s molded fiber bottles are made of recycled paper combined with a plastic film pouch and cap.
of Packaging Professionals 2012
percent less plastic than equivalent rigid
exposition.
plastic containers.
Proud as they are of these early efforts, Ecologic has many
Besides delivering virtually all of the positive attributes of bottles constituting mostly thin air.
This innovative packaging concept is the brainchild of new designs in development for molded fiber containers and
the plastic bottle to the consumer (e.g., light, non-breakable),
the Ecologic molded fiber container can be more efficient to founder, CEO, and Oakland mother of two Julie Corbett, who other low-impact packaging solutions, and is working with
ship from the manufacturer to the bottling plant. The paper detoured into this venture from her previous career in high major retailers on packaging for mainstream products going
shell splits into two pieces that nest in transit, dramatically finance, after she found herself musing one day about a better beyond current natural products customers. Ecologic is curreducing transportation energy use and costs from the point way to deliver food and other products than in single-use plas- rently in the process of selecting a site for its first full-scale proof production to the place where the bottle is filled. In fact, tic bottles. Corbett believes Oakland offers a bright future for duction facility in Northern California, which will employ over
Ecologic states that the number of bottles it can ship in one businesses like hers.
100 green collar workers.
“Oakland is a hotbed for progressive thinkers and innovatruckload would require six trucks to ship for the equivalent
Learn more about the company’s innovative packaging prodplastic bottle, since the latter requires shipment of empty tion,” said Corbett. “Companies like Pandora, Revolution ucts at www.ecologicbrands.com.

BaDesign: Pallets Reincarnated onto a Higher Plane

N

“There’s an inherent
satisfaction in picking
something up off the street
and making something
beautiful out of it.”
Branden Adams,
BaDesign

organic tree farm in Pennsylvania, he finds
sustainability to be more a hard-wired philosophy than a calculated marketing angle.
“One reward of using reclaimed materials
is the unique character and patina that isn’t
found in furniture-grade wood at your local
hardware supplier. There’s an inherent satisfaction in picking something up off the street
and making something beautiful out of it.”
Emblematic of this core philosophy are

other trappings of his process: Branden starts
by removing nails from carefully selected
pallets and soaking the nails to create a rust
and iron based stain that he uses to finish
the furniture. Sawdust goes into the couple’s compost heap at the nearby community
garden; natural tung oil is used instead of
varnish to seal and finish some pieces; and
slabs of Douglas fir that might otherwise be
unusable are naturally charred, imparting a
distinctive, jet black texture for table tops.
Adams also sources other, larger dimension
salvaged timbers from — coincidentally —
Dogtown Mills in San Rafael.
Make a virtual visit to www.badesignlab.
com and check out the transformation of
wood pallets into home, office and restaurant
furniture.
Right: A BaDesign table, made from
reclaimed materials with a character
and patina not found in items made from
conventional furniture-grade wood.

BaDeSign

ow in its eighth year of operation, the
husband and wife operation known
as BaDesign specializes in innovative architectural and furniture design and
manufacturing. Branden Adams and Jennifer
Ivanovich met as students at a UC Berkeley
Landscape Architecture program. They
ended up growing a family, a business, and
lots of organic vegetables near the north end
of Mandela Parkway in an eclectic corner of
West Oakland known as Dogtown.
Although the business is anchored by
custom design and fabrication of architectural elements for a loyal following of local
architects, Adams and Ivanovich have more
recently launched a furniture line, with
tables, chairs, and other pieces reinvented
from discarded pallets made of oak, maple
and ash. Adams’ meticulous woodworking transforms a product originally used to
transport and deliver commodities into bold
and elegant furniture.
Adams shies away from hyping BaDesign
as a green business. Having grown up on an

SF BUSINESS TIMES | April 13-19, 2012

Oakland: Building Green Business

9

ADVERTISING SUPPLEMENT

Borrego Solar: Family Affair Spreads Good Energy

B

Borrego Solar has completed
more than 1,000 commercial
projects, including this one at
the Oakland Athletic Club.

Courtesy of Borrego Solar Systems, Inc.

orrego Solar is both one of the newest members of
Oakland’s green business community, and also one of
the most experienced commercial and institutional
solar designers and installers in the country. The company was
founded in 1980 as a moonlighting venture of astrophysicist
Dr. James Rickard in Borrego Springs, outside of San Diego.
Rickard was joined in his venture by Aaron Hall, the son of
family friends, who worked on his first solar project with the
fledgling firm as part of a college “environmental action project.” Aaron Hall is now president of the company, still leading
the flagship office in San Diego.
Today, Borrego Solar has over 90 employees in four offices
nationwide, and has completed more than 1,000 commercial
projects ranging from small to large scale. Sales in 2011 topped
$100 million. The Northern California office recently moved
from Berkeley to the Plaza 360 building in the Oakland’s bustling Uptown neighborhood. The Oakland office hosts more
than 25 solar professionals, with expansion of the office expected in the near future. Aaron’s brothers, CEO Mike Hall and
Marketing Director Philip Hall, both work out of the Oakland
office, and have played major roles in the company’s growth. In
2007 Borrego Solar launched a branch near Boston, followed
by another expansion to eastern Pennsylvania in 2009, which
serves the New York and New Jersey markets.
Like many companies in recent years, Borrego Solar moved to
Oakland from elsewhere in the region when it became time to
take the company to the next level.
“Oakland has served us very well since we moved to the
Uptown area in 2011,” said CEO Mike Hall.
“With its competitive rental rates, this city has established itself
as a cleantech hub, and provides easy access to San Francisco
and other parts of the Bay Area. Our proximity to Oakland
International Airport has been great for meeting our corporate
travel needs, and is oftentimes less expensive and more convenient than SFO, especially during inclement weather.”
The company offers their commercial and institutional cus-

tomers a fully integrated approach , including feasibility analysis,
design services, financing, customized PV technology procurement, installation, and long term operations and maintenance.
Borrego’s recently completed projects in Oakland include installations at Laney Community College District and Head Royce
School, and the company counts such prestigious and diverse
organizations as MIT, Safeway, the University of California,
Warner Brothers Studios, and the U.S. Navy among its clients.
Learn more at www.borregosolar.com.

Get charged, free*
Oakland International Airport customers
can now charge their electric vehicles for free
at our 15 electric vehicle charging stations.
Charging stations are located in OAK’s Premier Lot, which offers
the most convenient parking directly opposite the terminals.
*Paying customers at
OAK’s Premier Parking
Lot get FREE:
Premier Lane Pass
for fast security,
checkpoint access,
Wall Street Journal,
bottled water, outgoing
faxes, and electric vehicle
charging.

n n n

These innovative business leaders join a host of other green entrepreneurs who are finding Oakland to be a place where the environment and economy can flourish together. To find out more about
doing business in Oakland, visit www.business2oakland.com.
– Steve Lautze works on Green Business Development in the Office of
Economic Development. He can be reached at slautze@oaklandnet.com or
510-238-4973; more info at www.Business2Oakland.com

Waterfront Retail Available at
Jack London Square
Large User and Restaurant Space
Small Food and Retail Space
• Retail spaces available from 1,000 s.f. to 30,000 s.f.
• Over 430,000 SF of on-site ofﬁce space ±94% leased
• 3,500 Residential occupied units within ½ mile
• Ease of access
• Daily ferry terminal
• Broadway shuttle with direct BART access
• More than 3,000 parking stalls
• Access to Highway 880
• Lively atmosphere with year round festivals and events
• Over 1.4 Million SF of ofﬁce and ﬂex space in trade area

For discount parking offers and information on OAK’s
Corporate Parking and Frequent Parker programs,
go to oaklandairport.com.

Erika Elliott
415.445.5124
eelliott@ccareynkf.com
Lic. #1234477

Stephen Rusher
925.974.0115
srusher@ccareynkf.com
Lic. #00832933
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Hospitals are Going Green
Focus on sustainable
construction methods,
healthy materials
By Jennifer Roberts

A

Kaiser Permanente
At Kaiser Permanente’s Oakland Medical
Center campus, a new medical office building and parking structure have already been
completed and construction is underway on an
adjacent 349-bed hospital tower. For this project and all its facilities developments, Kaiser
uses the Green Guidelines for Healthcare, a set
of standards that provides a framework for the
design, construction and operations of healthy
and sustainable healthcare buildings. The
Kaiser Permanente Oakland Medical Center
green_business_04_03_2012_3:Layout 1

Kaiser Permanente Northern California

cross California, new healthcare facilities are rising at a fast pace to comply with the state’s seismic safety
law. In Oakland, the city’s four major hospitals – Kaiser Permanente, Alta Bates Summit,
Children’s Hospital Oakland and Alameda
County Medical Center – are investing a combined $2 billion on construction and seismic
upgrades. Kaiser Permanente and Alameda
County Medical Center are leading the way
toward creating buildings that are not only
stronger and safer, but also greener, healthier
and more energy efficient.
Oakland’s four major hospitals (including Kaiser Permanente, above) are investing a combined
$2 billion in construction and seismic upgrades. The renovations include many green features.

alone employs 4,500 people, out of approximately 10,000 Kaiser Permanente employees in
Oakland.
Before construction began on the new
Medical Center, Kaiser demolished a sevenstory office tower on the site, and was able to
recycle 96 percent of the materials, including
17,000 tons of concrete, 1,900 tons of metals

4/6/12

8:32 AM

such as rebar, and about 20 tons of asphalt.
The new Medical Center will include green
features that are becoming more commonplace
in new building construction, said Michael
J. Lane, Project Director, Kaiser Permanente
Oakland Medical Center Replacement Project.
These include low-water landscaping, watersaving faucets and dual-flush toilets, healthier

Page 1

green
businesses
…
hard at work

growing fast

OAKLAND
JOIN 150+ businesses delivering green products
or services in Oakland
www.greenbiz.ca.gov

NETWORK at the Sustainable Business Alliance
and learn about greening your bottom line
www.sustainablebiz.org
SAVE MONEY for your business and support the
local green economy by investing in energy efficiency
www.eastbayenergywatch.com
GROW YOUR COMPANY in Downtown
Oakland, close to transit and housing and
surrounded by exciting dining, arts, and
cultural attractions
www.business2oakland.com

paints, upholstery made with recycled materials, and efficient windows that block the sun’s
heat and reduce air conditioning costs.
Beyond those basics, the new hospital is
designed to use 38 percent less energy than a
standard new hospital, said Lane, and the medical office building consumes nearly 12 percent
less energy than a comparable building. Kaiser
plans to put solar electric panels on the roof of
the parking structure that will produce 80,000
kilowatt-hours of electricity annually.
In the new buildings, rubber flooring materials and PVC-free carpet backing take the place
of products made from polyvinyl chloride products, a plastic associated with potential health
risks. And in another health-affirming move,
the hospital tower is oriented to provide as
much daylight as possible to the patient rooms.
“Each patient room is an individual room, and
each room has a window,” Lane said. “It’s going
to be quite a bit different.”

Highland Hospital
Alameda County Medical Center’s $668
million construction project in Oakland
includes replacing the existing Highland
Hospital tower and constructing a new specialty care center above a parking garage. The
specialty care center is expected to achieve
the Gold level of certification under the
LEED Green Building Rating System, said
Ann Ludwig, Medical Facilities Development
Program Manager with General Services
Administration of Alameda County, the developer and owner of the buildings. The new
169-bed hospital tower is expected to achieve
either LEED Silver or Gold certification,
Ludwig said.
The rebuilt Highland campus, which is
surrounded by residential neighborhoods,
will include a one-acre courtyard. “It gives
an additional acre of permeable space and
creates a better overall environment for the
staff and patients,” Ludwig said. The courtyard will be designed to meet the Bay-Friendly
Landscaping Program’s standards, which
emphasize saving water, protecting water and
air quality, avoiding harmful chemicals, and
other sustainable practices.
Apart from rooftop solar panels that will
heat water for the medical office building, the
project doesn’t include a lot of green “bells and
whistles,” Ludwig said. “Our focus is on reducing the costs of maintaining and operating the
buildings,” she said. “Energy reduction, water
reduction, maximizing indoor air quality and
bringing down operating costs are our highest
priorities.”
One of those cost-saving measures involved
salvaging high quality building materials from
six buildings demolished at the 14.4-acre campus. Metal railings, door knobs, transom windows, 42 pallets of terra cotta roofing tile,
and other components were removed before
demolition and are now stored at the County’s
building maintenance yard, awaiting future
use as replacement parts on County hospital
buildings built in the same era.
Children’s Hospital Oakland
Expansion plans for Children’s Hospital
Oakland are still in the works, but the facilities development and construction team
intends to draw from the sustainable standards of both the Green Guide for Healthcare
and the LEED for Healthcare green building rating system. Sustainability features will
include ample access to outdoor spaces, green
housekeeping and landscaping practices,
reduced use of hazardous chemicals and waste
reduction. The use of recycled and recyclable
materials, and energy-efficient windows and
mechanical systems will also be priorities.
—Jennifer Roberts writes about sustainable
buildings and landscapes. She’s the author of Good
Green Homes and other books on green buildings.
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Oakland Convention Center
Unveils Green Renovation
By Jennifer Roberts

C

onference and event planners looking for an environmentally friendly venue have an exciting new option:
the recently renovated George P. Scotlan Memorial
Convention Center in downtown Oakland.
Owned by the City of Oakland, the centrally located
Oakland Convention Center is adjacent to and shares facilities
with the Oakland Marriott City Center, which completed a
$17 million renovation in 2011.
The Oakland Convention Center’s upgrades have resulted in
a much improved experience for visitors attending conferences, meetings, exhibits and sports events in the 64,000-squarefoot facility, said John Mazzoni, Area General Manager for the
Oakland Convention Center as well as the Oakland Marriott
City Center and Courtyard Marriott Oakland Downtown
hotels. The interior is now “open and more airy,” he said, with
“a very nice, warm, welcoming feeling throughout the space.”
Thanks to the combined renovations of the Oakland
Convention Center and the hotel, Mazzoni expects an
increase in bookings and an economic uplift for the whole
area. “When the hotel is full, that brings more business and
more people shopping, eating, and going to bars in downtown
Oakland, Old Oakland, Chinatown and Uptown,” he said.
The City of Oakland initially planned to spend $4 million
to modernize the Oakland Convention Center’s interior with
new carpeting, wall coverings, paint and furnishings. But as
the project got underway, the project team started considering
“all the ways to improve the building,” said Jessica Bruscato,
an architect with Oakland-based Arcsine Architecture and the
project’s LEED consultant.
The team evaluated potential savings and benefits from
improvements such as replacing old lighting fixtures with high

efficiency products and installing restroom faucets, toilets
and urinals that reduce water use by more than 30 percent.
Through its former Redevelopment Agency, the City secured
an additional $3.75 million for these and other sustainability
upgrades, including improvements to the building’s heating,
cooling and ventilation system, which will be completed in
2013.
For the renovation, the project team targeted the Silver
level of certification under the LEED for Existing Buildings
green building rating system, said Bruscato. The rating system
addresses not just capital improvements like replacing lighting
systems but also day-to-day operations and maintenance.
Green operations aren’t new to either the convention center
or the hotel. “We already do a lot of recycling and composting,” Mazzoni said. Management recently implemented additional environmentally friendly practices at both facilities,
such as using compostable serviceware and green cleaning
products.
All of these improvements make the Oakland Convention
Center an even more attractive venue for gatherings large and
small, especially for groups seeking facilities with greener
operations and outstanding access to public transit. One
shining example will be the August 2012 convening of the
California Resource Recovery Association, the statewide
recycling organization, which expects to draw more than 750
attendees to downtown Oakland.
While these changes may help the Oakland Convention
Center earn credits toward LEED certification, the management team’s commitment to sustainability runs deeper than
just counting points. “It’s the right thing to do,” said Mazzoni.
—Jennifer Roberts is the author of Good Green Homes and
other books about green buildings.

City Hosts California
Cleantech Elite, Honors
Three of its Own
By Steve Lautze

G

ROW California and the City of Oakland played host
to the first ever Cleantech Innovation conference on
November 2-3, 2011, which showcased the top 100 firms in
California populating this dynamic and growing sector of our
economy. Over 200 leaders from California’s leading edge
green and clean tech sector gathered at the Kaiser Center
auditorium and heard from leading firms like Tesla Motors,
Sungevity, and many others. Representatives from over 20
major venture capital firms and angel funders presented information on trends in this innovative sector, and evaluated presentations from selected startup firms.
The first day of the conference was capped off by a dinner
program focused on the role of federal and university research
institutions in commercializing new green and clean technologies. The conference culminated on day two with special presentations by Assemblymember V. Manuel Perez, Chair of the
Assembly Committee on Jobs and Economic Development, to
the top 20 “Game Changer” cleantech companies in California.
Oakland landed no fewer than three firms in this distinguished
group, including Sungevity (Innovation in Cleantech Sales and
Marketing), Lucid (Innovation in Clean Energy Education),
and Waste Management (Innovation in Energy Investment and
Financing).
For more information on these “game changing” green companies and to see photos and highlights of the conference, visit
www.grow-california.com.
– Steve Lautze works on Green Business Development in the Office
of Economic Development. He can be reached at slautze@oaklandnet.com or 510-238-4973; more info at www.Business2Oakland.com

Green Your Business
in One Easy Step

“We’ve saved over a
MILLION DOLLARS with
the StopWaste Business
Partnership. Calling them
was one of the smartest
things we ever did.”

Give Your Employees a Better Commute
Your workplace isn’t green until the commute to it is green. Reducing
single-occupancy vehicles (SOV) at your organization is one the fastest,
most economical ways to a smaller carbon footprint. In the Bay Area,
an estimated 50 percent of all greenhouse gases comes from personal
vehicles—more than twice that from local industry.
So many options. So much less time... commuting. The commute experts
at 511 can provide advice and coordinate solutions to help your
employees nd a better way to work. From carpooling and vanpooling
to transit and bicycles—let us help you nd the best options for your
work force and worksite. And, our services are FREE.
For a FREE consultation please contact:
LaShawn Martin
Employer Services Representative
510-273-3610
martin@rideshare.511.org

— George Vukasin, Jr., President
Peerless Coffee & Tea, Oakland, CA

You can cut waste and save money too!
StopWaste can help you start a successful business recycling
program, or improve your existing program. It’s a FREE service.
Learn how we helped Peerless Coffee & Tea.
Watch the video at:
StopWaste.Org/Business

1 877.786.7927
StopWastePartnership.Org
The StopWaste Business Partnership is a FREE program of public agency StopWaste.Org.

adv_SFBT_Oakland-Green_0412_511RRP_04-06-12.indd 1
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A Green Garage with a Juice Bar for Your Car
“We have had
prospective tenants ask
to see the green garage
initiatives as a part of
the leasing tour.”

By Garrett Fitzgerald

T

he next frontier of green building is
being pioneered below the surface
in Oakland. Literally.
Oakland’s Lake Merritt Tower, located
at 155 Grand Avenue, hosts the city’s first
green parking garage. The below-ground
facility features free electric vehicle (EV)
charging, a tire inflation station, onsite
ZipCar vehicles, reserved spaces for smart
cars, hybrid and alternative fuel vehicles,
a bicycle cage, and even a weekly waterless car wash. Open to the public daily
from 7am to 7pm, the garage serves building tenants and others working in or visiting the Uptown and Lake Merritt districts.
People who park at the garage are big
fans of the green features. “Our tenants
are thrilled with the green improvements
we’ve made,” said Tracy Sharp, who manages the property for Brandywine Realty
Trust. “We’ve taken a green approach
throughout the building and the garage
continues that. People are proud to be
part of it.”

Tracy Sharp,
Brandywine Realty Trust
Manager, Lake Merritt Tower

erty,” said Tim Maloney, Regional Vice
President with Propark America. “This
facility has one of the most comprehensive sets of green features of any in the
Bay Area.” The garage has been designated a Green Garage Demonstrator
Site by the United States Green Parking
Council, the only facility in Oakland to
yet earn this recognition. Maloney said
the company designed the Juice Bar and
the prominent signs about the garage’s
green features to serve as “sustainability
Take Your Car to the Juice Bar
billboards.”
The Lake Merritt Tower Garage EV Juice Bar. From left, Kari Henn and Tracy Sharp of Brandywine Realty Trust
A little more than a year after Propark
If the garage is the underground crown and Norm Petersen of Propark America
assumed management of the garage and
of the LEED Gold-certified Lake Merritt
Tower, the free EV “Juice Bar” is the crown jewel. Located just past spaces for fuel-efficient and alternative fuel vehicles is an area used installed the green features, average daily garage occupancy has
the entrance, the brightly lit Juice Bar features two dedicated park- for a waterless car wash every Thursday. Attendants use biodegrad- increased from approximately 50 percent all the way to 95 percent.
ing spaces for electric vehicles. The fast charging system features a able and non-toxic cleaning products instead of water-wasting With rates comparable to other nearby facilities, Sharp believes the
universal plug capable of juicing up just about any electric vehicle. hoses. Drivers can sign up online or with the garage attendant and green features are making a difference.
She has also been pleased with how easy it was to make the tranMost drivers are able to charge their cars in less than three hours. return after work to a clean and shiny car.
sition, including allocating preferred parking for greener vehicles.
An onsite attendant monitors the charge status and relocates fully
The Next Frontier – in Attracting Customers
“It really wasn’t hard to do. People got used to it quickly and everycharged vehicles if others are waiting.
Drivers who haven’t yet upgraded to an EV can enjoy green
The prominently placed and well-signed green features help one has been supportive of the plan.” Brandywine had surveyed
features as well. Before leaving for home, visitors can stop by the attract new tenants to the 10-story building, too. “We have had building tenants about their commute choices and knew they were
free tire inflation station positioned a few feet from the garage exit. prospective tenants ask to see the green garage initiatives as a hosting a workforce that would embrace green options.
With a new wave of EVs rolling off assembly lines and eligible for
Identical to compressed air systems available at most gas stations, part of the leasing tour,” said Sharp.
the tire inflation station makes it easy for drivers to save gas money
After years of watching the garage operate at half capac- the carpool lane, and more drivers looking for ways to save money
and extend the life of their tires. According to the California Air ity, Sharp’s team chose Propark America to take over in 2010. “We at the pump, the Juice Bar, tire inflation station and other green
Resources Board, cars use less fuel, produce less pollution and cost awarded management of our Oakland parking portfolio to Propark features of the Lake Merritt Tower garage are likely to keep cusless to operate when tires are properly inflated. Under-inflated tires primarily due to their marketing strategies and green initiatives, tomers rolling in for some time to come.
can reduce fuel efficiency by approximately three percent.
which parallel Brandywine’s commitment to remain on the foreThe on-site attendant performs an occasional visual check of front of sustainability,” explained Sharp. The garage earned an More information:
n Green Parking Council – www.greenparkingcouncil.org
vehicles parked in the garage, confirming with a gauge where he innovation point toward the building’s LEED Gold certification.
suspects tire pressure might be a bit low. When he finds a car that
Propark America operates more than 400 parking facilities n Brandywine Realty Trust – www.brandywinerealty.com
could use a little more air, he leaves a note on the windshield point- across the United States, including a number of showcase green n Propark America – www.propark.com
ing out the benefits of fully inflated tires and suggesting the driver facilities. Propark received a grant from the Bay Area Air Quality
stop by the tire inflation station on their way out of the garage. Best Management District to help cover the cost of including the Juice
Garrett Fitzgerald is the City of Oakland’s Sustainability
of all, the free system doesn’t require any hunting for quarters.
Bar charging station.
Coordinator. He can be reached at gfitzgerald@oaklandnet.com.
Located between the tire inflation station and priority parking
“We’re excited to deploy our suite of green initiatives at this prop- More info at www.sustainableoakland.com.

LED Garage Lighting a Bright Idea
By Garrett Fitzgerald

C

ity of Oakland Energy Engineer Scott Wentworth had
a bright idea — bright enough to light up the Dalziel
Garage.
Wentworth’s team recently gave the two-level underground
Dalziel Garage on 16th Street between Clay and San Pablo a
high-tech lighting makeover. The City replaced all 180 light
fixtures in the facility with advanced technology light-emitting
diode (LED) fixtures. Though the building opened only 14 years
ago, rapidly advancing lighting technology offered the chance to
upgrade and capture big cost savings.
The new fixtures provide brighter and more uniform light
throughout the garage while using about 80 percent less electricity than the previous 215-watt metal halide fixtures. New
controls sense activity in the garage, lowering light levels during
off-peak time and quickly increasing them to full brightness
when motion is detected.
Users of the garage are enjoying the change. “People tell
us the lights are great,” said Derin Minor, the City’s Building

Services Manager. “Visibility is much better now, and these
lights are easier to maintain.”
The new lights have a 15-year lifespan, reducing maintenance costs along with energy use, utility bills and pollution.
Wentworth predicts annual savings from energy costs alone
will exceed $30,000, enabling the project to pay for itself within
seven years.
This triple bottom line project is also improving visibility and
safety in the garage, where some of the existing fixtures were
nearing the end of their useful life, and no longer operating at
full brightness. The new technology provides more reliability,
and the advanced controls will allow the City to maintain original light levels throughout the life of the fixtures.
“When we factor in the maintenance benefit, this project
is saving the City money and a lot of staff headaches,” said
Wentworth. “This technology is brand new, and many garages
like this one can benefit greatly from it.”
After searching for high-tech lighting suppliers all over the
country, Wentworth found a manufacturer’s representative just
down the street in the form of 16500, a company that takes its

name from lighting-related construction standards terminology. Located in the top floors of the restored green terra cotta
I Magnin building near the 19th Street BART station, 16500
offers architectural, commercial, institutional, industrial and
residential lighting and lighting controls products to customers
worldwide.
“We’re happy to be located in Oakland where businesses and
government agencies are forward-thinking and recognize the
benefits of LED technology. The LED revolution is just beginning and we’re ready to help with products from some of the
best U.S. manufacturers in the business,” said Brian Appleton,
application salesman for 16500 Inc.
The LED fixtures were installed in February 2012 by
American Building Management using two Oakland-based subcontractors: Controlled Energy and Lumenworks.
The City paid for the upgrades with an Energy Efficiency and
Conservation Block Grant from the U.S. Department of Energy,
Office of Energy Efficiency and Renewable Energy with stimulus funds from the American Recovery and Reinvestment Act
of 2009.
Garrett Fitzgerald is the City of Oakland’s Sustainability
Coordinator. He can be reached at gfitzgerald@oaklandnet.com.
More info at www.sustainableoakland.com.
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Q&A with Integral Group’s Peter Rumsey

Achieving High Performance with Deep Green
By Jennifer Roberts

Q

What do you and your colleagues at
Integral Group like about working in
downtown Oakland?

A

We love the vibrancy of Oakland. There’s a feeling of innovation, excitement and creativity —
all the things we’re looking for and trying to create with the work we do. There are a lot of young
people in our office who are dedicated to environmental issues and who are attracted to being here in
Oakland.

Q

There are so many energy efficiency,
green building and alternative energy
companies in downtown Oakland that
some people have started calling the area
“Negawatt Alley.” Why do so many green building related enterprises call Oakland home?

Peter Rumsey
Age: 51
Position: Principal and Managing Director–
West Coast
Company: Integral Group, a mechanical,
electrical, plumbing and energy engineering
firm focused on green buildings. Mechanical
engineer Peter Rumsey founded Rumsey
Engineers in Oakland in 1996; the firm was
acquired by Integral Group in 2009.

A

Think about engineering in the Bay Area as it
relates to buildings: the heart of traditional engineering is in San Francisco. That’s the mainstream.
Oakland attracts firms like ours because it has a culture of innovation and an entrepreneurial spirit.
What we’re trying to do is disruptive, as it’s called
in the VC world. We’re trying to disrupt the way
people think about buildings and energy use. This
is what innovation is about in our economy. Think
about Google, think about the iPad. These things are
so disruptive, they create whole new categories.
We’re trying to do something completely different. We’re reinventing building energy use and
showing a whole new way of doing it.

Q

Integral Group practices “deep green” engineering.
What does that mean?

A

Green engineering means doing engineering in a more sustainable way. Why deep green? There’s a lot of light green
and sometimes greenwashing going on, where people will get the
green label but not really be making a difference in how the building works or operates. We’re working on projects that are truly
sustainable, where the building is using half the energy of a typical
building. And it’s being measured and verified, not just stated. Talk
is cheap.

Q

Doesn’t the idea of disruptive or deep green
engineering make clients nervous?

A

Building owners don’t get excited about being a test bed for
new technologies. But we don’t need new technologies, we
just apply what’s there in new ways. A lot of engineers use rules of
thumb and short cuts. They’re on tight budgets and they’re conservative. So they end up not coming up with the best design, the
optimized design.
Our strategy has always been to use what we call “state-of-theshelf” strategies and technologies. That means finding the best
things that are currently available, not something that’s weird or
esoteric. A lot of what we do is to apply off-the-shelf technology
in new and different ways.
For example, we don’t necessarily select a new pump technology, we select the right pump for the right job. We ask, how do I
make the pump smaller, such as by having smoother pipes that
don’t have as much friction and designing a better piping layout.
Our pumps are typically half the size of a conventional pump. So
it’s not that the pump is different, but our design philosophy is
different.

Q

How do you convince clients to embrace this
philosophy?

A

The barriers are not technical. We educate clients about
how buildings work and why the traditional way is not the
best way, not the optimized way. We talk to them about engineering, about how to do it differently and better, not only to

“A lot of building owners come to us because tenants are saying that they want
to move into a green building, not a conventional building.”
achieve lower energy use or a lower environmental impact but
to come up with systems that provide better air quality and better comfort. Owners ultimately want those things. They want
people to want to be in the building. That’s what makes the
building more valuable to private-sector building owners.
Of course, we have to talk a lot about what it will cost to do
that. With retrofitting, it does cost money to change the building, but we’re doing things that save energy and improve the
value of the building. Oftentimes these are paying for themselves very rapidly.
Building owners get excited about that. A lot of building
owners come to us because tenants are saying that they want
to move into a green building, not a conventional building.
I was at a developer symposium in New York City recently.
Representatives from four of the largest building owners in
New York City were there. One said that a New York City law
firm came to the building owner and said, “We’re going to
leave this building unless it gets a green rating. We’re having
a hard time recruiting because potential employees think that
if you are not in a green building you must not care about the
environment or your employees.”

Q
A

You’ve worked on many notable green buildings in
Oakland. What are some of the highlights?

A real masterpiece is the work we’ve done with the Oakland
Museum over the years. We’ve worked on a whole series of
renovations to lower energy use, improve comfort, improve lighting and humidity control for the collection, and improve the visitor experience. The cooling system uses roughly half of what it did.
The lighting system uses 35 percent less than before and it’s great
lighting for displaying the collection. There has been a transformation of the building from the perspective of the visitor’s experience
but also behind the scenes. The building uses less energy, and it
costs less to run.
We’ve also worked with the Oakland Airport. We helped them
revamp and renovate their cooling systems. We made them work

better and deliver better comfort to travelers in the airport and
they use 40 percent less energy.
I’m really excited about the work we’ve done at Mills College.
We worked on a new teaching lab building that received the
highest green building rating: LEED Platinum. We also worked
on the new business school building there. It’s a green building
with LEED Gold certification. It’s an architecturally significant
building, it’s beautiful, and it’s also one of the few women’s business schools in the country.

Q

Integral Group’s downtown Oakland office recently
achieved Platinum certification, earning one of the
highest LEED scores ever for a building in North
America. How did you do it?

A

We achieved 102 out of 110 possible points in the LEED rating system, and we did it with only $25 per square foot as
part of our tenant improvement allowance. That’s a very low number, cost-wise. When you move into downtown Oakland, there
are a lot of things that are right and that you can get LEED credits
for: there’s good public transit, you are close to housing, there are
even LEED points that relate to being able to ride bicycles to work.
Oakland naturally has a lot of green things going for it.

Q

What do you do when you’re not revolutionizing
how buildings are designed and operated?

A

I live in Oakland with my wife and two sons, ages 13 and 15.
We love doing things in Oakland. We love Art Murmur. We
love all the new restaurants. We love bike riding and hiking — the
Oakland hills are wonderful for all that. We come with the kids
to things downtown like Art and Soul, and we also go to football
games and basketball games. There’s just a ton going on here.
That’s why I live and work in Oakland.

Interview has been condensed and edited.
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Awaken Café Opens in a Bigger, Greener Spot on Broadway
Investing in Community

By Jennifer Roberts

C

ortt Dunlap, an owner and manager of Awaken Café in downtown
Oakland, couldn’t imagine running
an enterprise that didn’t have sustainability as a core value. “For my generation of
business owners,” said Dunlap, 36, “sustainability is one of the pillars of business.
We don’t need to wear it on our sleeves.”
Awaken Café began life in 2008 on 14th
Street as an espresso bar with a couple
of tables. In February 2012, it reopened
a few blocks away on Broadway between
14th and 15th Streets, in the newer wing
of the historic Lionel Wilson Building, an
Oakland Landmark building with a distinctive flatiron shape. The café occupies an
airy, 2,000-square-foot space with floorto-ceiling windows that give latte sippers a
sweeping view of Broadway’s street scene.
The café serves coffee and tea drinks, beer
and wine, sweets, sandwiches and salads,
with an emphasis on seasonal ingredients
from local and organic purveyors.

A Green Build-Out, Naturally
An eclectic collection of vintage wood tables
and chairs lends warmth to the modern interior. The hardwood floor, bar top and baseboards were fashioned from salvaged oak that
once served as hefty railings in a Stanford
University laboratory building. “It’s a really
special feature of the space,” Dunlap said of
the repurposed wood. A $5,000 grant from
StopWaste.Org’s Small Commercial Green

Awaken Café
1429 Broadway at 15th,
Oakland
www.awakencafe.com,
(510) 863-1440.
Hours: Sunday to
Thursday: 7:30 a.m. to
10:00 p.m., Friday and
Saturday: 7:30 a.m. to
midnight.

StopWaste.org
To learn more about
StopWaste.Org’s Small
Commercial Green
Materials Rebate program, go to the Green
Building section at www.
StopWaste.org.

Customers enjoy lattes and vintage wood furniture.

Materials Rebate Program helped fund the
reclaimed wood purchase.
StopWaste.Org’s program offers cash incentives to owners or tenants of small commercial facilities in Alameda County who want
to include salvaged and recycled-content
materials in their building retrofits or tenant improvements. In addition to the rebates,
StopWaste.Org’s program provides free technical assistance to building owners and their
designers. “We have experts who can help

specify and select appropriate green materials
for facility upgrades,” said Wes Sullens, program manager at StopWaste.Org.
Diverting waste from landfills was one
emphasis of the build-out. Dunlap also sought
out local materials and local vendors, including custom-fabricated concrete countertops
made by Oakland-based Concreteworks. Dualflush toilets, water-saving faucets, and energyefficient fluorescent and LED lighting will
help keep utility costs down.

For Dunlap, sustainability isn’t just about
green building materials or energy efficiency.
“There’s a people component of sustainability,”
he said. “This is a community endeavor. Our
investors are local. They are friends and family
who care about this community and want there
to be businesses like this.”
Awaken Café’s expansion got a major boost
from the City of Oakland, which provided the
young company with grants of over $90,000
through the former Redevelopment Agency’s
Façade and Tenant Improvement Programs.
Awaken also received seed money through the
crowd-funding site IndieGoGo, which provided
a mechanism for the café’s fans “to give a little
or a lot,” Dunlap said.
Dunlap envisions Awaken as “a community
hub where culture and arts can thrive, where
people can meet friends, where they can sit
down and hash out a plan for an art project or
a green business. I’ve seen it happen,” he said.
Oakland-based Medium Plenty, an architecture and interiors firm, worked with Dunlap to
create a flexible space that will host a rotating
gallery of artwork, as well as regular entertainment, including music and storytelling, and
educational events such as talks about how to
fundraise and build community support for
projects.
“We want to do it in a creative, engaging
way,” Dunlap said. “We want to create a space
where movements can be born.”
–Jennifer Roberts writes about sustainable businesses, buildings and landscapes.

D
N
S
A
H
L
I
K
N
A
ES
O

600 energy audits
conducted

We did it!
Awarding over $3,000,000 directly to
Oakland businesses, collectively saving
over $580,000 annually.

200 businesses
upgraded to
energy efficient
technologies

Thanks to Oakland’s business community, our city continues to be
ranked as one of the greenest cities in the nation.
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Program Helps Local Businesses Go Green
By Becky Dowdakin

B

urnishing Oakland’s image as a haven for environmentally sustainable enterprise are over 140 small and medium
sized businesses certified as green by the Alameda County
Green Business Program (GBP). These businesses have grown
steadily in number since 2005 and are found in every corner of the
city and in a cross-section of business types.
Certified Green Businesses operate with extra consideration
for the health of the community and the environment. They
demonstrate environmental leadership by exceeding environmental regulations – taking additional steps to prevent pollution,
reduce waste and recycle more, and conserve energy and water.
While GBP certification could be just one more challenging
item on the to-do list for an ambitious Oakland business owner,

the City of Oakland offers technical support to streamline the
certification process and help Oakland businesses to reach their
environmental goals. Partnering with the Alameda County GBP,
the City has put green business experts on the street in an effort to
double the number of Oakland green businesses in the next year.
This recruiting effort targets restaurants, and related food
and beverage businesses, though all comers are welcome. Foodrelated businesses typically are large consumers of water and
energy, and large producers of solid waste. Efficient management
practices can save these businesses money while providing costeffective environmental benefits.
The GBP certification process is more than a “best practices”
audit. The City’s green business experts work closely with restaurant and café owners and managers to find the appropriate
opportunities for greening their operations. These experts can

coordinate additional assistance from GBP partners at EBMUD,
PG&E, StopWaste.Org, Smart Lights, and the Food Service
Technology Center. Innovative programs and services that reduce
energy and water use, divert refuse from the landfill, identify
green building materials, and help businesses to operate sustainably are ready to serve.
Oakland’s Certified Green Businesses know that the Green
Business Program logo identifies them as leaders and publicly acknowledges their environmental efforts. Distinguish your
business in the marketplace as an environmental leader through
the Green Business Program. Contact Oakland Recycles at (510)
238-SAVE (7283) or recycling@oaklandnet.com.
— Becky Dowdakin oversees recycling programs for the City of
Oakland. For more information, visit www.OaklandRecycles.com

Green Buildings in Oakland
Below are LEED-certified commercial and institutional buildings in Oakland. Approximately two dozen additional Oakland projects are in the green building certification pipeline.
Visit www.oaklandgreenbuilding.com for more information.

Project Name

Owner/Developer

Project Type

Status

Rating System

Integral Group Deep Green Office
Natural Sciences Building
StopWaste.Org Office

Integral Group, Inc.
Mills College
Alameda County Waste Management
Authority (StopWaste.Org)
CBRE Investors
CBRE Investors
CBRE Investors
CBRE Investors
Prentiss Properties
City of Oakland
Degenkolb
Head Royce School
KW Engineering
Brandywine Operating PTP
CAC Real Estate Management

Commercial Office
Laboratory, Higher Education
Commercial Office

Platinum
Platinum
Platinum

LEED CI v2009
LEED NC 2.1
LEED NC 2.2

Commercial Office
Commercial Office
Commercial Office
Commercial Office
Commercial Office
Fire Station
Commercial Office
Laboratory, School K-12
Commercial Office
Commercial Office
Commercial Office

Gold
Gold
Gold
Gold
Gold
Gold
Gold
Gold
Gold
Gold
Gold

LEED EB O&M
LEED EB O&M
LEED EB O&M
LEED EB O&M
LEED CS 1.0 Pilots Only
LEED NC 2.2
LEED CI v2009
LEED NC 2.2
LEED EB O&M v2009
LEED CI 2.0
LEED EB O&M

Brandywine Realty Trust
MTCP, LLC
Mills College
City of Oakland
Pankow Special Projects L.P.
CIM Group
General Services Administration

Commercial Office
Restaurant, Retail, Multi-Unit Residence, Transportation, Daycare
Higher Education
Restaurant, Recreation, Park
Commercial Office
Commercial Office
Commercial Office
Residential
Commercial Office
Commercial Office
Commercial Office
Commercial Office
Commercial Office
Commercial Office
Commercial Office, Retail, Restaurant
Commercial Office, Public Order/Safety, Transportation
Museum
Commercial Office
Religious
Commercial Office
Commercial Office, Higher Education
Residential Multi-Unit, Retail
Commercial Office
Commercial Office
Commercial Office
Residential
Commercial Office
Commercial Office
Commercial Office

Gold
Gold
Gold
Gold
Gold
Gold
Gold
Gold
Gold
Silver
Silver
Silver
Silver
Silver
Silver
Silver
Silver
Silver
Silver
Silver
Silver
Silver
Certified
Certified
Certified
Certified
Certified
Certified
Certified

LEED EB O&M v2009
LEED ND 1.0 Pilots Only
LEED NC 2.2
LEED NC 2.1
LEED CI v2009
LEED CI v2009
LEED CI 2.0
LEED ND 1.0 Pilots Only
LEED CI 2.0
LEED EB O&M
LEED EB O&M
LEED EB O&M
LEED EB O&M
LEED CI 1.0 Pilots Only
LEED CS 2.0
LEED NC 2.1
LEED NC 2.2
LEED CI 2.0
LEED NC 2.2
LEED CI v2009
LEED EB 2.0
LEED NC 2.1
LEED EB O&M
LEED EB O&M
LEED EB O&M
LEED ND 1.0 Pilots Only
LEED EB 2.0
LEED CI 2.0
LEED NC 2.2

505 14th Street
555 12th Street
1111 Broadway
1300 Clay
2100 Franklin Street
City of Oakland Fire Station 18
Degenkolb New Offices
Head Royce School Upper School Building
John L Moore Building
KEMA Oakland Office
Lake Merritt Plaza
Lake Merritt Tower
MacArthur BART Transit Village
Mills Graduate School of Business
Municipal Boathouse Rehabilitation
Pankow Oakland Office
Social Security Administration
SSA 6th and 9th Floor Tenant Improvement
Tassafaronga Village
Uptown Arts Building
180 Grand Ave
499 14th Street
500 12th Street
1333 Broadway
Earthjustice National Headquarters
Jack London Market
Oakland International Airport: Customer
Oakland Museum of California Renovation
Ron Dellums Fed Bldg USDC & US Probation
Temple Sinai Addition
Turner Construction Offices
UC Office of the President
Uptown Oakland
501 14th Street
CA-DGS #602 Elihu Harris Bldg
The Commons at Jack London Square
Habitat for Humanity East Bay Edes ‘B’
Plaza 360
Ron V. Dellums 9th Floor TI - N. Tower
Shell Remodel and Tenant Improvement

RPR Architects
CSHB 180 Grand LLC
CBRE Investors
CBRE Investors
CIM/Oakland 1333 Broadway LP
Earthjustice
Jack London Square Investors II LLC
Port of Oakland
City of Oakland
General Services Administration
First Hebrew Congregation of Oakland
Turner Construction
UC Office of the President
FC Oakland, Inc.
CBRE Investors
State of California
Graham Street Capital, LLC
Habitat for Humanity
Pacific Real Estate Partners, Inc
GSA
Buttner Properties, Inc.
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PLANNING FOR COST EFFECTIVE ALTERNATIVES FOR 2012 AND BEYOND?
1000broadway.net
Downtown Oakland

Class A Building • 330,500 Square Feet
Adjacent to 12th Street/Oakland City Center BART Station
Mulit-level Underground Parking Facility • 24 Hour Security • On-Site Management
Across From Downtown Marriott and Oakland Convention Center

Tech/Office Space

Independant, Street Level Frontage and Access from
Broadway • 25,000+ SF, Expandable to 50,000+ SF •
Six Story Atrium Space • Suite Exclusive Restrooms with
Showers • Break Room and Kitchen • Conference Room

1000
broadway

Brand New Professional Office Suites
Now Available

Individual 2 Room or 3 Room Suites from 290+ to 640+/- SF
Includes Use of 2 Conference Rooms and Full Kitchen
Short Term Lease Rates Starting at $1,200 per Month

Sparknight, LLC
Jim Sanders | 407-256-9399 | jsanderswg@hotmail.com

