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CITY OF OAKLAND HELPS NEW -LOOK K&G STORE  

UNDERGO DRAMATIC MAKEOVER 
 

Clothing Retailer Works With City’s Business Development Team 
To Finish Project Months Ahead Of Schedule 

 
 
OAKLAND (January 13, 2009)  -- As K&G Fashion Superstore rushed to complete its 

recent store makeover in time for the start of the holiday shopping season, the retailer 

discovered that while you might not be able to fight City Hall, you can certainly work 

with it. 

 

Earlier this summer, the K&G store, located at 3020 East 9th Street in Oakland’s bustling 

Fruitvale District, was set to undergo a physical transformation that would require 

numerous city permits and approvals.  Looking to ensure that the renovation project was 

completed before the official start of the holiday shopping season, K&G executives 

turned to the City of Oakland’s Business Development Services Unit to shepherd them 

through the approval process as quickly as possible. 

 



Three months later, K&G had an attractive new look to its Fruitvale Station store, and a 

stronger admiration for the way the city does business.  

 

“We anticipated this renovation to take nearly six months, given the permits and 

approvals necessary,” said William Evans, senior vice president at K&G Fashion 

Superstore.  “Obviously the assistance and persistence of the city’s business development 

team proved invaluable.  The quicker we got up and running, the quicker we – and the 

city – started reaping the benefits of this great new look.” 

 

The renovation project for the 20,000-square-foot-store included attractive new lighting, 

new store and directional signage, re-designed tailoring areas and fitting rooms, a 

revamped store layout and a more colorful look to the interior. 

 

“We are working hard to keep businesses competitive and profitable in Oakland, 

especially in these difficult economic times,” said Aliza Gallo, Business Development 

Services Manager in the City’s Community & Economic Development Agency.  

“Moving quickly to help introduce an attractive new look for this popular store represents 

a win-win for K&G and the City of Oakland.” 

 

K&G first purchased the existing building in late October 2007.  Since the completed 

renovation in mid November, the store has experienced a significant increase in sales.  

 

 



Last year, the off-price fashion retailer announced plans to begin re-branding and 

transforming a substantial number of its 108 stores nationwide.  The Oakland store is just 

the third one to undergo such a vast transformation. 

 

In addition to the physical renovation and construction, the new-look K&G store stripped 

away some of its merchandise selection to help improve the shopping experience for 

customers.  With less clutter on the racks and shelves, K&G is able to better highlight its 

increasingly impressive lineup of brands, from Kenneth Cole and Tahari to Calvin Klein 

and True Religion Jeans. 

 

“It’s a much more inviting and appealing store for customers, and we’re seeing the results 

paying off at the register,” said Mr. Evans of K&G.  “We went from sterile to exciting by 

transforming a virtual warehouse setting to a pleasant shopping destination that has a 

definitive department-store look and feel.”  
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