
T H E  C I T Y  O F  

OAKLAND
suda
S T R A T E G I C  U R B A N

DEVELOPMENT ALLIANCE

M A K I N G  S P E C I A L  P L A C E S  H A P P E N !





     

E  PERIENCE
INTEGRAT ING AND CONNECT ING THE ELEMENTS OF M IXED-USE PLACEMAK ING

OFFICE • RESIDENTIAL • RETAIL, ENTERTAINMENT, FOOD, HOSPITALITY



“I’ve learned that people will forget what you said,

people will forget what you did,

but people will never forget how you made them feel”.

MAYA ANGELOU
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Making Special Places Happen & Maximizing Real Estate Value

PLACEMAK ING
OliverMcMillan’s mission is  

Making Special Places Happen –  

integrating livable, artistic and enduring designs, 

while giving back to the world around us. 



CULTURE

OUR VALUES & OUR WAY



“Always. Gracious.” is more than a statement; it is our mantra.

It is our way of delivering service at the highest standard at all 

times while offering a warm, welcome from the heart.

“Always” is without exception, reliable and enduring. 

“Gracious” is genuine hospitality in its truest sense.

“Always. Gracious.” is simply how we are.

OUR MANTRA

CULTURE TRAINING



ELEMENTS OF MAKING SPECIAL PLACES HAPPEN



ELEMENTS OF MAKING SPECIAL PLACES HAPPEN

PHYSICAL

INTELLECTUAL

EMOTIONAL

PSYCHOLOGICAL
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RETAIL/RESTAURANT
180,000 SF

CREATIVE OFFICE 

360,000 SF

RESIDENTIAL  
350 LUXURY APARTMENTS

ENTERTAINMENT
35,000 SF

MUSEUM
40,000 SF - NATIONAL MUSEUM OF 

AFRICAN AMERICAN MUSIC

OPENING 
FALL 2018 
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ORIGINAL RFP PROGRAM
RETAIL: 17,280 SF
HOTEL: 168 KEYS 
RESIDENTIAL: 281 UNITS
ARTS: 3,900 SF

CURRENT PROGRAM
RETAIL: 56,450 SF
HOTEL: 168 KEYS 
RESIDENTIAL: 330 UNITS
ARTS: 4,480





TE
LE

GR
AP

H 
AV

E.



TE
LE

GR
AP

H 
AV

E.



TE
LE

GR
AP

H 
AV

E.



LOOKING NORTH



LOOKING WEST



MAKING A SPECIAL PLACE

RETAIL VISION FOR UPTOWN



COS



MAKING THE CONNECTION, TELLING THE STORY



“THE BEST OF OAKLAND”
A PLACE FOR LOCAL TASTE



HOTEL





15/85 RESIDENTIAL
15% WORKFORCE 85% MARKET



388 LUXURY CONDOMINIUMS  
288 MARKET RATE 
100 AFFORDABLE

489 LUXURY CONDOMINIUMS  
365 MARKET RATE 
124 AFFORDABLE



FABRIC
BRINGING THE COMMUNITY TOGETHER 



COMMUNITY BENEFITS



A project created FOR the Community

Maximize development potential of 1911 and 2100 Telegraph 

Enhance street level retail experience in Uptown 

Create development phase and permanent jobs 

Provide affordable residential units

Community approach to employment and business participation



M A K I N G  S P E C I A L  P L A C E S  H A P P E N !
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