
Food & Ingredient Marketing 



Effective Marketing Elements 

1. Positioning 

2. Branding & Messaging 

3. Marketing & Advertising 



Positioning 

• Claiming a segment or reputation 

for your product or service 

 

• Places your product or service 

within a category 

 

• Targeting a defined market 

 

• Identify unique selling propositions 

Positioning 



Branding & Messaging 

• Your product’s personality and 

how you want it to be perceived 

 

• Built over long periods 

 

• Unique selling propositions turn 

into marketing statements 

 

• Tone reflects your brand and 

appeals to the target market 

Branding & Messaging 



Marketing & Advertising 

• The media outlets or marketing 

vehicles used to promote, create 

and articulate your brand 

 

• TV, Radio, Print, Events, Trade 

Shows, Brochures, Online, In-

Store 

 

• Budget considerations occur here 

Marketing & Advertising 



Blue Diamond Global Ingredients 



Blue Diamond Global Ingredients is the largest 

supplier of almonds, with best-in-class processing 

and research capabilities, targeted at institutional and 

industrial almond buyers around the world. 



Top-line of Blue Diamond’s Positioning 

CATEGORY: Value-Added Ingredients 

COMPETITIVE ADVANTAGES: 

- Unlimited supply 

- Healthy, nutritious, and on-trend 

- Premium, value-added ingredient 

- Greater variety of product forms 

- Food safety and R&D partner 

 



What does category leadership look like? 



Targeted Magazine Campaign 



Targeted Magazine Campaign 



Targeted Magazine Campaign 



Industry Trade Shows 
Industry Trade Shows 

Salon International de l’Alimentation (SIAL) 

 Food Ingredients Europe        Anuga Germany 

                       Institute of Food Technology 

          Natural Products Expo West 



Food Ingredients Europe 



Show Banners 



Insert photos of other booth designs 

Anuga Food Fair 





Supports Blue Diamond Global Ingredients’ positioning 

Collateral Materials 
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Targeted Magazine Campaign 

Collateral 

Website 

Trade Shows 

Show Banners 



Effective Marketing Elements 

• Articulate your Positioning 

• Reflect Positioning in the Branding & Messaging 

• Be consistent in your Marketing & Advertising 



miguel@kencreative.com 

(415) 999-8604 


