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Art & Soul AidS downtown rebirth

w

hen the annual Art & Soul Oakland festival was hatched 11 years ago, Downtown Oakland was a
pretty quiet place after the workday ended.

“It would be bustling during the day, and at 5 o’clock, the sidewalks would start to roll up. On weekends, it was even
quieter,” recalls Samee Roberts, marketing manager for the Community and Economic Development Agency and
festival founder.
“We thought if we could build critical mass to get Downtown’s heart beating a little faster it could be a turn key – and
fan out citywide,” Roberts says.
With that, Art & Soul Oakland was born as a summer weekend music and arts festival centered in Frank Ogawa
Plaza that celebrates Oakland talent and heritage, features top national recording artists, and showcases the city to
the region and beyond.
The first year, the festival drew about 10,000 people. Last year, on its tenth anniversary, Art & Soul attracted
approximately 50,000 attendees over two days. Over its course, the festival has attracted half a million people to
Downtown, and was recently named one of the region’s best summer festivals by the San Francisco Chronicle.
And just as the festival has grown in size and stature, so, too, has Downtown Oakland, which continues to garner
national press as an emerging arts and entertainment mecca.
“In many ways, we primed Downtown for the development that has brought it to this next stage,” says Roberts, who
is also the festival’s executive producer.
Today, Downtown Oakland boasts thousands of new residents, 80 new restaurants and cafes, 25 clubs and bars, and
30 art galleries with much of the activity centered around the Uptown entertainment district and the restored Fox
Theater, now a popular music venue that attracts more than 250,000 concert-goers annually.
(continued on page 2)
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Art & Soul AidS downtown rebirth
(continued from page 1)
Over the years, Art & Soul has featured such well-known acts as MC Hammer, En Vogue, Tony! Toni! Toné!, Sheila E., Pete Escovedo, CAKE,
Indigo Girls, Shawn Colvin, Los Lobos and Ziggy Marley, many of them Oakland-grown. Eighty percent of the festival’s talent, crew and suppliers
are from Oakland. In addition to its high production value, Art & Soul is also praised for its green elements, including promoting BART as the
primary way to get to the festival, on-site recycling and composting and requiring all food vendors to use compostable service ware.
This year’s Art & Soul, taking place Aug. 20 and 21, features a reunion of Oakland’s famed Tower of Power, as well as local star Goapele, veteran jazz
greats Mingus Amungus and Vicci Martinez from NBC’s “The Voice”, on a new WomenGig stage emceed by comedian Marga Gomez. Additional
headliners for 2011 include Five for Fighting, Marc Broussard, Shawn Mullins, the Kev Choice Ensemble, Kristi Martel and Marvin Holmes &
the Uptights.
In addition to four stages of music featuring jazz, rock, Gospel, World, R&B, acoustic and blues, the festival includes arts vendors, food and drink,
children’s activities and carnival rides, and an interactive community mural project.
The festival, which has a $700,000 budget, is more than 80 percent self-funded by admissions, sponsorships, concessions and booth fees. The voterapproved hotel occupancy tax contributes about $100,000, with additional support and staff time provided through the Redevelopment Agency.
No general fund dollars are spent on the festival. Overall, the event leverages $100,000 in private sponsorships, in-kind media support valued at an
estimated $250,000, and nearly $800,000 worth of free, positive publicity.
While other large cities have entire departments to stage special events, Art & Soul is produced and promoted by the four-person marketing arm,
housed in CEDA Redevelopment.
“We all live here and are very passionate,” says Roberts, a 30-year resident of Oakland. “This is a beautiful, diverse, broad-minded city that’s filled
with so many treasures and amenities. Art & Soul has been a real boon for Oakland, and it’s an honor for us to produce it year after year.”
Art & Soul takes place from noon-6 p.m. on Aug. 20 and 21. Advance tickets are $10 per day for adults ($15 at the door) and $5 for seniors and
youth ages 13-17 ($8 at the door); children 12 and under are free. To buy tickets and for more information, visit ArtandSoulOakland.com or call
510-444-CITY.
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MeSSAge froM the deputy director
GreGory Hunter, deputy direCtor
eConomiC development and redevelopment

o

n June 29, 2011 Jerry Brown signed a bill eliminating redevelopment agencies as part of the
2011-12 California State budget.

Since January proponents of redevelopment, including many cities, have fought against this action.
Currently, the California Redevelopment Association and the California League of Cities are preparing
to file litigation to overturn this legislation. These are uncertain times for the future of redevelopment
statewide.
However, City and Agency leadership are committed to preserving redevelopment in Oakland and
steps have been taken to insure, as best we can, that projects promised to this community - many of
them in the works for a number of years - will move forward regardless of what occurs.
In May, the City Council authorized fast-tracking 33 projects worth more than $91 million by allowing
the Agency to enter into third-party contracts for their execution, which will safeguard their funding.
These projects, in every council district and five of the redevelopment areas, include:
• 17 major streetscape improvements in areas including Foothill/Fruitvale, MacArthur Boulevard
and San Pablo Avenue;
• 10 park and public facility projects, including the West Oakland Teen Center and Lincoln
Recreation Center;
• the Coliseum BART Transit Village and BART plaza;
• 145 façade and tenant improvement grants;
• an Agency-wide graffiti abatement program for commercial corridors; and
• the Central District public art program.
Despite the uncertainty about the future, the Oakland Redevelopment Agency has continued to move
forward.
This spring, we attended the International Council of Shopping Centers’ RECon conference in Las
Vegas and were buoyed by retailers’ and developers’ increased interest in Oakland. We are working
with brokers and property owners to bring forward deals that will make the city’s cash registers ring in
the near future. For more information on plans for a major retail corridor in Oakland, read our story
on the Broadway Valdez Specific Plan on page 6.
I am also pleased to announce that we are expanding our anti-graffiti efforts in commercial corridors
to all the redevelopment areas by entering into agreements with several non-profits that focus on
job training for young people to conduct clean-up work. These efforts will take us far in making the
commercial corridors in Oakland safer and more pleasant, an impact that will increase our probability
of attracting infill retail.
Oakland is one of the strongest cases in support of redevelopment statewide. We are hopeful that we
can continue to help bring about these positive changes to our great city.

Gregory D. Hunter
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retAil popS up
tHe faCt tHat a major retail vision for upper
Broadway is still in tHe works (see paGe 6) Hasn’t
stopped a numBer of entrepreneurs and Businesses
from BankinG on oakland and settinG up sHop.
two loCal ClotHinG desiGners are dippinG tHeir
feet into downtown’s retail waters witH a temporary
“pop-up” store, Broadway’s auto row Has a new
dealersHip, and more restaurants and Bars Continue
to settle in oakland, solidifyinG uptown’s reputation
as a dininG and entertainment Hot spot.

bAy cITy cHEvRolET
Bay City Chevrolet opened in March, bringing the Chevy brand back
to Broadway’s Auto Row at the site of the former Connell dealership at
3093 Broadway.

above: OAKollectiv

“We have a huge market here,” says owner Alam Khan. “This is a great fit
for me, for the city and for GM, which is on an upward swing.”

oAkollEcTIv

“People in Oakland buy cars, but they buy them in other markets. We
need to stop that,” says Khan, who has operated dealerships in Los
Angeles and Sunnyvale. “We want to convince Oaklanders to shop in
Oakland. That’s the solution to the problems and the budget crisis we’re
facing.”

Local clothing designers Penelope Adibe and Rachel Konte have put a
new spin on the “pop-up” restaurant craze with their new “pop-up” retail
store, OAKollectiv, near City Hall.

Khan is hoping the dealership will also attract car buyers from San
Francisco, Berkeley and Richmond, none of which have Chevrolet
dealerships. The closest competition is in San Leandro. He would also
like to bring back the Cadillac brand back to Oakland.

“We really wanted to find out if Downtown Oakland would work
for us,” says Adibe, a London native who lives in Montclair. “It baffled
Rachel and I that such a hub, such a major city like Oakland, doesn’t
really have any retail. There’s a lot of need. There are a lot of bars and
restaurants, but no retail to support them.”

Bay City Chevrolet received a $30,000 façade grant and $45,000 tenant
improvement grant for interior work from the Redevelopment Agency,
which helped cover the costs of new paint and signage. Khan also plans
to upgrade the dealership’s bathrooms and create a customer lounge.
“(Redevelopment Director) Gregory Hunter and his team were great
and supportive,” he says, adding that the façade work “made a huge
improvement for this whole corridor. We have gotten a lot of thank
yous from neighbors.”
For more information, visit BayCityGM.com or call 510-588-2400.

The hip, artsy store at 1427 Broadway opened May 20 for a limited run
through November.

Adibe says the partners knocked on a lot of doors, but found rents too
high in many areas. Then Redevelopment staff stepped in and offered
to rent them space in a City-owned building.
“(Redevelopment’s) Gregory Hunter and John Monetta were keystones
in putting this together, giving us space and supporting our business
model,” she says.
The duo sells their own clothing lines. Adibe describes her Nneka as
“streetwear with classic influences – Grace Kelly meets Beyonce.” Konte,
a native of Denmark who lives in the Fruitvale, sells screen-printed tees
and bags from her Afrobuddah line, as well as her Guerilla Clothing
line, made popular through her other role as co-owner of Guerilla Cafe
in North Berkeley.
The airy space, decorated with murals and reclaimed furnishings, has
also hosted events, including a late-night DJ during Oakland’s First
Friday art walks.
For more information, visit oakollectiv.blogspot.com or email info@
oakollectiv.com.
left: Bay City Chevrolet
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RUDy’S cAN’T fAIl cAfé
The popular Emeryville eatery opened its second location in Uptown at
1805 Telegraph Avenue, adjacent to the Fox Theater, in early June. Rudy’s
received a $50,000 redevelopment grant for interior improvements.
The restaurant, which has a full liquor license, serves classic American
diner fare, including breakfast all day and weekend brunch, from 7 a.m.
to 1 a.m. daily. In addition, Rudy’s offers dinner and show packages,
including a meal in an in-store replica train dining car with VIP entrance
into the Fox.
Like its Emeryville predecessor, owned by Jeffery Biscoff, Steve Mills
and Green Day bassist Mike Dirnt, the restaurant boasts an eclectic
décor including resin-coated tables featuring memorabilia, a Doll Walk
of Fame and the Monkey Project wall, showcasing art by students from
the neighboring Oakland School for the Arts.
For more information, visit iamrudy.com or call 510-251-9400.

above:

Rudy’s Can’t Fail Cafe

“Redevelopment is great,” she says of the agency. “(Staff member) Brian
Kendall hand-holds you through the process and makes it happen.”
For more information, call 510-986-0151.

MAkE WESTINg
Like the sailors in Jack London’s short story “Make Westing,” Glenn
Kaplan and Chris Foott felt a pull to return to Oakland, where they had
attended high school together.
After stints traveling around the world and settling in various places
from Uganda to Brooklyn, the partners are back in the Bay Area,
preparing to open their cocktail bar, Make Westing, in mid-August at
1741 Telegraph Avenue.
above: XOLO Taqueria

Xolo TAqUERIA
Well-known Oakland restaurateur Dona Savitsky’s latest undertaking
opened in April across from the Fox Theater on Telegraph Avenue, just
a few doors away from her popular restaurant Flora.
“We noticed there was a need for more casual food and a fast way to get
lunch that still tastes really good,” says Savitsky, also the proprietor of
Doña Tomas, on Telegraph near 51st Street, and Tacubaya on Berkeley’s
Fourth Street.
Xolo, at 1916 Telegraph Avenue, is open for lunch, dinner and latenight dining. It features budget-conscious tacos and burritos made with
locally sourced, often organic ingredients. The taqueria has already been
so successful that Savitsky is planning to expand to the neighboring
storefront, as well as add outdoor seating, to allow more diners to eat in.
With the help of a $20,000 façade improvement grant and $30,000
tenant improvement grant from the Redevelopment Agency, Savitsky
replaced the unsightly, corroded metal storefront with a new façade. The
restaurant also has added signage and lighting and plans to put in new
awnings, railings and outdoor seating.

Investors in a bar in Brooklyn, the pair is capitalizing on their friendships
and contacts by bringing in New York restaurant and bar designer
Matthew Maddy as well as getting cocktail and bar food advice from
some other luminaries on the New York restaurant scene.
Kaplan envisions a beautiful, yet unpretentious, place to get “a really
good cocktail, done well.” The space will also include two indoor
bocce courts.
“As Brooklyn is to Manhattan, Oakland is to San Francisco. There’s an
up-and-coming arts scene, with a lot of young artists priced out of San
Francisco,” he says. “We want to bring a Brooklyn aesthetic to Oakland,
but with Oakland’s special touches.”
Make Westing has received a $30,000 façade improvement grant and
$80,000 tenant improvement grant from the Redevelopment Agency.
“Redevelopment has been pivotal and amazing,” says Kaplan. “There is
no way we could do this project without Brian Kendall.”
“The renaissance in Oakland is happening,” he adds. “We are beyond
excited to be a part of it.”
For more information, visit makewesting.blogspot.com.
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plAnS for broAdwAy retAil Zone ShAping up wAy
for developMent

u

pper Broadway from West Grand
Avenue to Interstate 580 could
become a major shopping destination,
attracting national chain stores to a retail zone
with a modern, urban neighborhood feel.

what they want – accessibility, transportation,”
he says. “We’ve talked to multiple development
groups and multiple brokers and buyers about
this area, and they all agree that if there’s a place
in Oakland that such retail would go, this is it.”

While retail plans for Downtown Oakland
have come and gone over the years with little
success, what makes the current effort different
is something called a “specific plan,” says Eric
Angstadt, deputy director of planning and
zoning for the Community and Economic
Development Agency.

Once the plan is approved, hopefully by
the end of 2012, the city will embark on an
environmental impact review (EIR), lessening
the hurdles and costs for developers.

The Broadway Valdez Specific Plan, if
approved by the Planning Commission
and City Council in fall 2012, will provide
developers and retailers with an approved
vision that lays out the kinds of assistance the
City and Redevelopment Agency can offer.
“In the past, we’ve done too much without
getting a reality check from retailers about

Several community meetings also have
been held, most recently in May, in which
stakeholder groups from preservationists to
open space and bicycling advocates have laid
out their desires for the area.
“There’s a 75 percent consensus about what
things should be and look like,” Angstadt says.
“Everybody understands the need for retail.
Some support it more than others.”
“The key is people don’t want a suburban
look and feel. They want the same stores as

Emeryville or Walnut Creek, but they don’t
want the same look and feel,” he adds.
Angstadt envisions a mix of new construction
and adaptive reuse that mixes in housing and
maintains an urban grid pattern – with as little
stucco as possible.

“We’ve talked to multiple
development groups and
multiple brokers and buyers
about this area, and they all
agree that if there’s a place
in Oakland that such retail
would go, this is it.”
“Santa Monica has been able to build this
type of node a little more organically, instead
of a big shopping mall or shopping center,” he
says. “We’re trying to educate developers and
retailers that they don’t have to follow corporate
footprint or branding patterns to be successful.”

A net win for coMMerciAl corridorS

i

n an era of declining resources and police
layoffs, there are 13 more Oakland Police
officers on the job in the city’s commercial
corridors, thanks to Redevelopment Agency
funding.
The Neighborhood Enforcement Team
(NET) began in 2007 with the mandate of
reducing crime in commercial corridors to
attract and retain businesses, making the areas
safer and more attractive for business owners
and residents alike.
A total of eight officers are assigned to the
team in the Coliseum and Central City East
redevelopment areas, supported by $1.8 million
a year in funding from those areas. Another
eight NET officers are assigned to the Central
District, West Oakland and Broadway/
MacArthur/San Pablo redevelopment areas
supported by an additional $1.6 million a year
in funding.
“It’s a win-win situation,” says Neighborhood
Enforcement Supervisor Sgt. Todd Mork,
who has led the program since its inception.
“In these areas where we have higher crime
rates and specific problems we can address, it’s
going to make those areas better. If you make

a business owner safer, he’s going to generate
more business for the city.”

know some individual business owners and
organizations.

Mork’s officers operate like problem-solving
officers, attending community and business
meetings and tackling intractable problems
from loitering and prostitution to drug
dealing and violent crime. The officers are also
well positioned to connect business owners
with other city staff and resources, such as
Redevelopment’s façade improvement grants
program.

“For the most part, people are happy to see us,”
he says. “They would like to see us more often,
but they appreciate that we’re out there trying
to help.”

While the areas the officers cover are vast
– stretching from Lake Merritt to the San
Leandro border – Mork says the arrangement
still gives them a chance to meet and get to

A former paramedic and 13-year veteran of
the Oakland Police Department, Mork, 41,
says what he likes best about supervising the
NET Program is the ability to help people.
“I like helping out these people who are here
trying to make a living for themselves and their
families,” he says.
Larry Gallegos, redevelopment area manager
for the Coliseum and Central City East
redevelopment areas, says. “The program has
been extremely successful in providing extra
police patrols that are vital in keeping our
East Oakland neighborhoods safer while,
at the same time, it supports our business
attraction and retention efforts along our
major corridors.”
left: (left to right) Officer Ryan Jensen, Sergeant
Todd Mork, Officer Lisa Ausmus, Officer Chris Cox,
Officer Luke Sincerny
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oAk knoll hoSpitAl
iMplodeS, cleAring the wAy
for developMent

w

ith a series of percussive booms and a great rumble, the former
Oak Knoll Naval Hospital collapsed in the Oakland hills on
April 8, marking a major step in preparing the former military
site for redevelopment.

On its 167-acre site, developer SunCal plans to build 960 homes and
an 82,000 square foot retail center with an anchor supermarket. They
also plan to maintain 50 acres of parks and open space and a restored
Rifle Range Creek.
However, the timeline of this long-awaited development remains
unknown as SunCal’s financial partner and lender, Lehman Bros., is
mired in bankruptcy court.

“We are continuing to work through the court to bring in a new funding
source to move the project forward,” says SunCal’s Northern California
Regional President Pat Keliher. “We are very pleased with this major
milestone in demolishing the 11-story hospital building, the last Navy
structure to be removed.”
SunCal had previously demolished bachelor-enlisted quarters, a warehouse
and other outbuildings, as well as conducted weed abatement and clean up of
the property, at a total cost of $15 million.

“We are continuing to work through the court to bring
in a new funding source to move the project forward.”
The implosion of the 11-story hospital, which sat vacant for the past 15
years, is expected to go a long way toward easing the concerns of neighbors,
who said the site had become a magnet for vandals and vagrants, whom they
feared could start a fire on the property. The hospital was the last and largest
building to be demolished, with the exception of the former clubhouse on site,
which is planned to be restored and reused.
“It’s a big accomplishment,” says redevelopment area manager Al Auletta.
“Our intent is to resume the entitlement process with SunCal, once they
have the green light (from the bankruptcy court) to go forward. We hope the
development goes forward in the way it was originally master planned.”
The bankruptcy court’s release of $15 million to pay for the demolition,
security and vegetation management is a good indication of how valuable the
Oak Knoll property is to the investors.
The Oak Knoll Naval Hospital treated thousands of military personnel and
their families from 1968-1996. Former Navy nurses, as well as neighbors and
City officials, were on hand for the implosion.
After the hospital’s storied 28-year history, it took just 12 seconds – and 800
pounds of dynamite – to reduce it to rubble.
Photographs by Sarah Chavez
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renovAtionS plAnned for convention center

t

he George P. Scotlan Convention Center in Downtown Oakland is about to get a $7.75
million makeover. The improvements, funded by Central District redevelopment funds,
are expected to be completed by early 2012.

Renovation is scheduled to begin this winter on the convention center, located adjacent to the
Oakland Marriott City Center Hotel, which recently underwent its own $20 million renovation.
CIM Group, which owns the 484-room Marriott, redecorated all of its rooms and redesigned
the common areas, converting the hotel into the city’s only Class A hotel.

The Scotland Convention Center opened in 1983 and has undergone no significant
improvements since that time. The center includes 64,000 square feet of convention
space, including exhibit halls, conference rooms and meeting spaces, as well as a 585-space
parking garage. Having a competitive conference center is a key tool in attracting visitors
to Downtown, and it is often visitors’ only impression of Oakland.

above: Marriott front desk

Since June 2010, the Redevelopment Agency has been subleasing the convention center
from the City of Oakland in order to upgrade and market it in conjunction with other
redevelopment efforts in the area. Improvements will include renovating and modernizing
the center’s appearance and systems, including fire safety and waterproofing.
The building will be more environmentally sustainable in its energy use, which will not
only be good for the environment, but will also translate into lower operating costs and
more market appeal.
Officials estimate that the renovations will help attract more conventions and
conferences, bringing in an estimated $460,000 more a year in fees, parking revenue and
taxes on hotel rooms, food and beverages.

community and economic development Agency (cedA)
250 frank h. ogawa plaza, #5313
oakland, cA 94612
tel:

(510) 238-3015

web: www.oaklandnet.com
www.business2oakland.com

Printed on recycled paper using soy-based inks

above:

Marriott lobby

